OOOOOOOOO



® © 0O

\ Today's humidity levels are low

It looks like maybe you could use
a little extra moisture.

.
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8/10 1/10
\ Here's your analysis

Let’s do your usual merning routine but add in moisture
boost and eye cream to get rid of your dark circles.

-

3. Hydrate

Apply onto forehead, cheeks
and chin and gently spread
all over face.

Syncing of \ |

Syncing of \ |
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& calendar... & calendar...
\ Good morning, Jessica / | Good morning, Jessica / | Before we start
\ ! A / A
Lovely to see you again! Lovely to see you again!

Let me begin with an analysis of your key
metrics and your environment
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STEPS CALORIES RESTED = o
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\ Last night's sleep score is a bit low / | Close your eyes \ Just a moment...
\ / \ \
Not to worry, we can take care __ Letsdoaquick analysis Analyzing image and environmental data
of those dark circles. ) of your skin ;i to create optimal suggestions..
an -
\ |/ 1.Clean \ | 2.Brighten
First, wet full face. Take an Place a small amount around
appropriate amount onto the eye area - under eyes,
Let's start our morning routine your palm and use water to outer corners, eyelids - and
work cleanser into lather. smooth in until thoroughly
\ Based on your calendar entry we have \ Gently cleanse face and neck \  absorbed

adjusted the light to the office conditions. with latherand rinse off

thoroughly with water.

H A customer
rating

f i : =i | / ok \ f \
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It seems that your Olaz Beauty Fluid is Olaz Beauty Fluid was added to your
almost empty

\ ! \ shopping basket

Scan to add it to your shopping basket. / Use the app to finish your purchase.

| All done

Have a great day!

SMART MIRROR USER INTERFACE DESIGN



While at iconmobile, |
worked with a
subsidiary called
Banbutsu to envision
various user journeys
utilizing Banbutsu'’s
data driven customer
experience technology
as a jumping off point.
One of those use cases
was an app that
combined ride-sharing
with unforgettable
experience packages.

MOTOR
EXPERIENCES

©

FILTER SETTINGS

LIFESTYLE :
ADVENTURE

BUSINESS
COMMUTE
FAMILY
NIGHT OUT

INTERESTS :

FAMILY FUN

ADD INTERESTS

EXPERIENCE DISTANCE :
50 MILES

WE WILL Of SHOW YOU EXPERIENCES
WITHIN YOUR SPECIFIED DISTANCE

CLOSE FILTER SETTINGS

MOTOR
EXPERIENCES

=

LAKE VIEW ESCAPE
GETOUT ON THE WATER AT
BIG.BEAR LAKE
Jo)
airbrb

OCEANSIDE RIDE
BIKE ALONG HISTORIC
VENICE BEACH

e

VIP CONCERT SEATS
CATCHBRUNO MARS AT

THEHOLLYWOQOD BOWL
DISNEYLAND WEEKEND
VISIT THEMOST MAGICAL
PLACE ON EARTH

ESPORTS FINALS
ATTEND THE-RIEA 20
TOURNAMENT FINALS

LOS ANGELES, CA

AS LOW AS

MILES 10,008

2019

LEXUS

AMAILABLE WITH EXPERIENCE BUNDLES
MILES 10,005

AS LOW AS

AWAILABLE WITH EXPERIENCE BUNDLES I

MILES 10,005

v

CADILLAC

xTS

MILES 10.005

2019 AS LOW AS

PORSCHE $425/MO

811 CARRERAS

AMAILABLE WITH EXPERIENCE BUNDLES

MILES 10.005 @

4 LOS ANGELES, CA

YOUR

MOTOR

4 LOS ANGELES, CA

YOUR

MOTOR

EXPERIENCE
7

FIFR20E

pos

FIFA 20 ULTIMATE EDITION DOWHNLOAD @

DETAILS

Available From

DATE 1o DATE

Special Offer information

- 00% off Tournament tickets

- FUT 20 Jersey (Optional)

- FIFA 20 UE digital download
(Optional)

Price
USD $000.00

COMPLETE BOOKING

ot
-00% o\'fVIPTa ble seats
- Early entry to venue (optional)
- Pre-show party (optional)

Price
USD $000.00

CONTINUE WITH TICKETMASTER

COMPLETE BOOKING

MOBILE APP USER EXPERIENCE DESIGN



While developing the
website of DAITA, | was
tasked with finding a
way to use an image of
their technology’s
crown jewel: A
revolutionary new smart
washing machine. The
only problem was that
the provided images
were low resolution and
not quite up to snuff.

Luckily, | was able to
recreate the washing
machine itself in vector
illustration as close to
life-like as possible.
This allowed us to use
the image of this
washing machine as
key-art with an infinitely
scaleable image.

Sport Jacket "'_ y __‘-‘;.p ortswear
e 1 30m >

Synithitic Good
FrbT:;nr e

SMART WASHING MACHINE VECTOR KEYART



DIAITA

PROVIDING ACCESSTO
NEW SOURCES OF DATA
USER BEHAVIOR.

PRESS RELEASE

PRESS REL O[AfTA-A PRETTL
JOINT VENTURE

mxperionce, g
sarvices snd advortising.

A consumer

washing your favorite.

Hnaks il the wash, mayfe sven o mor los! socks. DIALTA provides
e techackogy fo finally carmy luncly into the 271 cantury.

ot x Which

you

Wear that 1-shirt beforn e
prothes for
you?

A2 CES, DUAITTA has

PRESS KIT
>

Get in touch

HOME»

Get in touch

01.

TECHNOLOGY THAT
CAPTUI

RES DATA.

DOWNLOAD SECTION

Ce
o
e
T st L™ L -

CONTACT INFORMATION

PRESS KIT
>

Get in touch

HOME»

Get in touch

DAITA LANDING PAGE



COMMUNITY PLATFORM: KEY ART



ComMeRceTie

Spryker Digital User Group

ComMMERCETvEs

Spryker Digital User Group

Spryker Project Deep Dive -
Semantic Search Tool Spryker Monitoring
Vitalii lvanov Volodymyr Lunov

June 2025 March 2025

'\)' Spryker X

Save the drc*,lpl

coming soon!

Spryker Quest 2025 invites developers to join a
new adventure with big rewards!

SPRYKER MARKETING CAMPAIGNS: PAID SOCIAL



5el-Sarvice Portsl Chaat Shast

Bridging the B2B
buying experience with

Self-Service Portal ‘

B0 by soamings, digptal wmper C

heougheut
businesses strugcho to strike this balance, kading 1o buyer regrat,
Sechning loyalty. and lost revernss,

B2B businesses are leveraging self-service portals to dalivar
unified experiences that span the aftersales journey.

What is & Self-Service portal?

Y your ey business obj howa
Portal can smooth out your custorners” afterrales jourrey

What is your business objective?

..... et Bt ey
P

Spryker's Soif-Service Portal

\f Speyhnr 3¢ statista SSPs are making B2B aftersales
more efficient and transparent

The Rise of Self-Service |
Portals in B2B Afters

A nivw study reinforces the need for Self-
Portals to enhance the B28 buying journey

As BB buyer awpectstions continue 10 ovolve, the demand for
sutonamy u

o read the full report hers.

Trin sy Bt o 8 ey o 100 WS bt B30 by o v, iciing futamoti,

= |

SSPs are a preferred B2B channel

S5Ps will play an important role in
the future of B2B Aftersales

Want to dive deeper into these results? Get your
own copy of the report for free - no forms.

INFOGRAPHS
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Because of my
reputation for working
quickly and wellin
collaboration with
others, | am always
sought out by my
colleagues to work with
them on developing
high-stakes pitch
presentations.

While | am able to
create clean, exciting,
slick presentations, it is
my ability to translate
the ideas of my
colleagues into
digestible visuals that
make my presentations
into winning pitches.

Solution Approach

Solution Approach

Qur Promise: Be your enabler to deliver value and business outcome fast & efficiently.

Spryker proposes a modern and future-ready solution to support Sports Company's vision of a e —
Multi-Country B2B digital commerce platform. By leve pryker Commerce O8's modular, WHATIS IT?
API-first i and BB i the platform will empower Sports Company

1o deliver a flaxible, iterative solution that supports both global standardization and local market The If“

adaptability

tion will enable S npany 10

within months

ale across 70+ countries

Roll out now

: cases over time to mee

ving

mer expectations

drive Digital +Localized Self-Serve exper

ces for B2B buyers and internal

Spryker's solution will be an enabler for Sports Company to scale efficiently, innovate
continuously, ailored digital value to prof
1o large enterprises and public entities

nd dedive

sional customers — from small associations

il ——
PARUM NEC GENNERE
Cupiditate Mppeno Harum

Executive Summary S e Venenatis Uidem s
am palmam carthaginem?

Project Goal + Objectives

..any ) 3| Solution Approach

About Spryker

5 | Commercials

porta min

PITCH DESIGN



UNAPOLOGETICALLY
YOU 3

Do your thing in style.
Discover our summer collection.

LSS MARKETING CAMPAIGN PITCH: IG STORIES




LSS MARKETING CAMPAIGN PITCH: PERFORMANCE



LSS MARKETING CAMPAIGN PITCH: WEB & MOBILE



LSS MARKETING CAMPAIGN PITCH: DOOH



LSS MARKETING CAMPAIGN PITCH: STOREFRONT



email : contact@rodneyyoung.xyz

website : www.rodneyyoung.xyz/design

CONTACT



