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While working for 
iconmobile, I was 
tasked to quickly mock 
up a UI for a Smart 
Mirror that was to be 
demoed at CES.

The project was 
decided up at the very 
last minute but I was 
able to quickly come up 
with these series of 
images to upload to the 
prototype while the 
team was at the venue.

RY SMART MIRROR USER INTERFACE DESIGN



While at iconmobile, I 
worked with a 
subsidiary called 
Banbutsu to envision 
various user journeys 
utilizing Banbutsu’s  
data driven customer 
experience technology 
as a jumping off point. 
One of those use cases 
was an app that 
combined ride-sharing 
with unforgettable 
experience packages.

RY MOBILE APP USER EXPERIENCE DESIGN
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While developing the 
website of DAITA, I was 
tasked with finding a 
way to use an image of 
their technology’s 
crown jewel: A 
revolutionary new smart 
washing machine. The 
only problem was that 
the provided images 
were low resolution and 
not quite up to snuff.

Luckily, I was able to 
recreate the washing 
machine itself in vector 
illustration as close to 
life-like as possible. 
This allowed us to use 
the image of this 
washing machine as 
key-art with an infinitely 
scaleable image.

SMART WASHING MACHINE VECTOR KEYART



RY DAITA LANDING PAGE 

DAITA was a data driven 
customer experience 
platform that required a 
landing page to 
coincide with it’s big 
launch. I was tasked 
with designing and 
developing the website 
using wordpress.



COMMUNITY PLATFORM: KEY ARTRY
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When Spryker decided 
to create a community 
platform, I was asked to 
join the brainstorming 
session to figure out 
what the name would 
be as well as the 
aesthetic. It was 
decided we wanted to 
allude to Spryker’s 
internal “Safari” training 
platform as well as 
invoking the feeling of it 
being it’s own 
“universe”.

The challenge in the 
design was to combine 
all of these ideas into 
one cohesive aesthetic. 
A neon, intergalactic 
jungle in space could 
have come out very silly 
but I feel I was able to 
hit just the right 
balance.

It was very well 
received by the Spryker 
community upon its 
initial release. 



SPRYKER MARKETING CAMPAIGNS: PAID SOCIAL

When I first began at 
Spryker, it’s social 
media presence was 
flat, boring, outdated 
and was  very terribly 
under performing.

By rethinking the use of 
color to create more 
dramatic contrast and 
using my native English 
expertise to punch up 
headlines, Spryker was 
able to significantly 
increase engagement 
per post.
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INFOGRAPHS

The concepts and ideas 
used in the tech space 
can sometimes be quite 
obtuse and not easy to 
portray when trying to 
grab the attention of 
prospective customers 
on social media 
channels.

By rethinking Spryker’s 
general branding to have 
a more “neon frosted 
glass” look, I was able 
separate Spryker from 
the boring, outdated look 
of its competitors and 
give it a more 
future-forward 
aesthetic. While it is a 
challenge to find a way 
to portray each 
idea/metric, I was able 
to do it in a way that not 
only grabs attention but 
make it more digestible.
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ILLUSTRATION

Each year, Spryker 
hold’s a large team 
building event in a new 
exciting location. When 
I began at Spryker and 
took over the event 
branding, I decided it 
needed it’s own unique, 
fun style of illustrated 
logo featuring Spryker’s 
Oryx mascot to 
represent the Spryker 
“Herd” as a whole.

Each year has a unique 
theme and requires it’s 
own comprehensive set 
of branding including 
the logo, maps, cups, 
t-shirts, standing signs 
and so on.

In order to accomplish 
this, I work closely with 
Spryker’s event team as 
well as receiving 
approval from Spryker’s 
CEO every step of the 
way. 
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PITCH DESIGN

Because of my 
reputation for working 
quickly and  well in 
collaboration with 
others, I am always 
sought out by my 
colleagues to work with 
them on developing 
high-stakes pitch 
presentations.

While I am able to 
create clean, exciting, 
slick presentations, it is 
my ability to translate 
the ideas of my 
colleagues into 
digestible visuals that 
make my presentations 
into winning pitches.
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RY LSS MARKETING CAMPAIGN PITCH: IG STORIES

When I was asked to 
work on an internal 
pitch for a Life Style 
Sports campaign. I 
jumped at the chance.

The brief asked for 
something colorful, fun 
and distinctly retro.

I created a pastel color 
palette and a kit of 
graphical elements that 
could be reused and 
reconfigured in a 
number of ways to 
create new layouts 
while still maintaining 
the same distinct 
branding.

The following pages 
display each element of 
the new prospective 
campaign, showing 
social posts, website 
layouts, outdoor poster 
displays, and even 
in-store displays.



LSS MARKETING CAMPAIGN PITCH: PERFORMANCERY



LSS MARKETING CAMPAIGN PITCH: WEB & MOBILERY



LSS MARKETING CAMPAIGN PITCH: DOOHRY



LSS MARKETING CAMPAIGN PITCH: STOREFRONTRY



CONTACT

email : contact@rodneyyoung.xyz

website : www.rodneyyoung.xyz/design
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